
Family Traveller is a multi platform lifestyle brand which targets parents via  
inspiring content in order to maximise their precious time together

Our target audience is 28-50 affluent mothers with children aged 0-15 years

Family Traveller reaches 500,000 UK households per month  
across print, website, email and social media 

The editorial is led by travel, but includes:  
fashion, beauty, health, home, entertainment and finance

WHO WE ARE



Family and travel are two of the most 
popular verticals for social media sharing 

We generate significant engagement 
around our social media platforms

Our current social reach is 750,000+ 

Our social audience is our  
most engaged traffic averaging  

8.5 pages per session

We offer brands the opportunity  
to engage with our readers by  

social media collaborations

DIGITAL AUDIENCE
familytraveller.com averages  
350,000 sessions per month 

Average page views per session: 5.5

Ad impressions served:  
6,000,000+ per month

Traffic: 70% mobile/tablet,  
30% desktop 

Average dwell time per session:  
c. 3 minutes

Gender split:  
68% female, 32% male 



Run of site display 
banners, MPU’s

Destination content hubs 

Video creation and integration

Sponsored content  
hotel/resort guides, fashion shoots etc

Competitions/data capture

Affiliate marketing 

On site surveys 

Channel takeovers

Behavioral targeting

Social media posts

DIGITAL  
COMMERCIAL  
OPPORTUNITIES



Family Traveller generates impressive data results for partners

Competitions generate up to 20,000 entries.  
Opted in data shared with partners

Competitions are promoted across all Family Traveller platforms 

Market research can be conducted via the entry mechanic

COMPETITIONS 
& DATA CAPTURE



 

With an ABC figure of 59,557 we reach our audience through a blend of newstand, subscription and targeted free distribution.  
Our distribution partners have included The White Company, Legoland, Boden and Ocado and selected retailers including Waitrose

MAGAZINE COMMERCIAL OPPORTUNITIES

COMPETITION
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YOUNG
PHOTOGRAPHERS
COMPETITION

Photographs are such a big part of our
everyday lives that here at Family
Traveller we thought it was high time
we gave your children the opportunity

to get creative behind the lens.
We’d like your children to let their

imaginations soar and to capture in a
photograph what it feels like to be on holiday.
This could be an atmospheric scenic shot, a
picture of their siblings having a blast or a
peaceful moment. Think about the
composition, how it captures the destination,
the background, who’s in the picture, and
whether, in years to come, it will bring back
great memories of your holiday.

There’s more than £600 worth of Kodak Pixpro digital cameras up for grabs, to be
won by your talented children – so pass them a camera and let imaginations run wild

GO TO FAMILYTRAVELLER.COM/YOUNGPHOTOGRAPHER

THE PRIZES

5-8 YEARS
KODAK PIXPRO S1

worth £140
This powerful Micro Four Thirds
model features a slim body and
design, with interchangeable lens
and manual focus. A 16MP CMOS

sensor and 1080p HD video
produce clear images with sharp
detail. Wireless connectivity and a
3-inch articulating LCD are just a
few of the feature that set this
camera apart from the rest.

9-12 YEARS
KODAK PIXPROWP1
SPORT CAMERA

worth £99.99
This rugged, waterproof camera is
ideal for kids wanting to take action
shots. Shockproof, dustproof and
just about life proof, theWP1 was
built to take pics on the go and can
be used in, on and under the water.
With a host of scene models and HD

video, theWP1 is the perfect
camera for action-packed holidays.

13-16 YEARS
KODAK PIXPRO SP360

4K VR CAMERA
worth £399.99

Enter the next frontier of
360-degree interactive video with
this new VR camera; 4K resolution
adds ample detail, clarity and

precision for nuances your teens
want to capture. Experience the
flexibility and power of the SP360
4K and take your 360-degree VR
video content to new heights.

5-8 YEARS

THE PRIZES

9 R 13 16 AR

We have three age categories: 5-8 years; 9-12
years; and 13-16 years, and the best entries will
win a Kodak Pixpro digital camera. Look out for
the winning entries on familytraveller.com

ENTER O
UR

KODAK

HOWTO ENTER
Go to familytraveller.com/youngphotographer

and upload your child’s travel photograph. Only one image
per child. Maximum 5mg. Closing date: 30 June, 2017

Please tell us:
the name and age of the photographer, an email

address, telephone number, where the photo was taken,
and who is in the photograph, if applicable
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SNAP IT UP
From serene sunsets to

sibling silliness, the theme of
the compeition can be

interpreted in many ways

WE’D LIKE KIDS
TO CAPTURE IN A

PHOTOGRAPH WHAT
IT FEELS LIKE TO
BE ON HOLIDAYPH
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display advertising
Premium brand, tactical or 
contextual advertising sites

FAMILY TRAVELLER
FAMILYTRAVELLER.COM/COLORADOSKI

COLORADO SKI 
COUNTRY 

USA

FAMILYTRAVELLER.COM/COLORADOSKI
ColoradoCOVER_ELK_v2.indd   1 23/08/2016   17:08

supplements
24-48 page bespoke content

competitions

native content
Co-funded sponsored editorial 

commissioned by clients

awards sponsorshipask the experts
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 A re you the kind of family that 
can’t wait until the weekend 
when you all jump in the car 
and head off for an action-
packed adventure, be that 

surfing in Cornwall, coasteering in Wales  
or hiking in the Lake District?

Do you create your family holidays around 
the chance to get out in the great outdoors of 
the UK and Europe to learn a new skill or 

challenge yourselves, be that wild camping in 
France where bush craft skills come in handy, 
learning to sail in the Mediterranean or 
mountain biking in the Alps?

We’re looking for the family that enjoys  
a diverse range of activities together and  
are always willing to expand their horizons 
- families who are more than up for 
paddleboard yoga, going wild at a festival  
or sightseeing by tandem paraglide.

Health and fitness is a key part of  
the wellbeing of your family and here at 
Family Traveller, we know these kind of 
adventures bond your family building trust, 
shared experiences and precious memories.

Make 2016 the Year of Active Families  
in association with Peugeot by telling us all 
about the diverse activities and adventures 
your family gets up to, and you could be 
crowned ‘The UK’s Most Active Family’.

ARE YOU THE 
UK’S MOST 

ACTIVE FAMILY?
Family Traveller has teamed up with the  

New Peugeot 2008 SUV to find the UK’s most active family

ENTER ONLINE AT  
FAMILYTRAVELLER.COM/ACTIVEFAMILY
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COMPETITION

the New Peugeot 2008 SUV with Grip Control* is 
perfect for any family adventure. It optimises 

traction in low grip conditions and adapts to the 
terrain effortlessly and without breaking a sweat.  
And its emphatic style, sportier look, vibrant new 

paint finishes and even more innovative 
technology delivers an SUV that’s packed to the 

sills with character and personality.

 Its striking vertical grille provides a commanding 
visual signature whilst inside the PEUGEOT 
i-Cockpit® and its 7” colour multifunction 

touchscreen combine to create a dynamic driving 
experience that keeps everything at your fingertips.  

Features include Active City Brake*; Park Assist* 
and CarPlay®*, all under-pinned by a range of 
efficient, award-winningˆ engines that reduce  
fuel costs and CO2 emissions on every journey.  

This is an SUV with control built in. 
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DISCOVER MORE AT  
PEUGEOT.CO.UK/2008SUV

PICNIC ON THE BEACH, 
TAKING THE KIDS TO FOOTBALL 
PRACTICE, CAMPING TRIPS...

CONTROL. 

BUILT IN.
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advertorials
Designed by our team with  

approval from the client

 ‘In my wildest dreams, I never imagined I’d 
be jetskiing alongside three frolicking 
bottlenose dolphins off the gulf coast  
of Mexico. These beautiful mammals 
played jauntily in the wake of our jetskis, 

coming up close and allowing us to jump 
into the water next to them, snorkels on  
and cameras ready.

We Brits tend to think of Florida as 
mega-theme parks and fast cities, but  
look a little further and you’ll find the 
tranquil serenity of a natural and historic 
Florida, with a beauty that draws its 
inhabitants to never leave the life they  
love. On my arrival in north-west Florida’s 
Gulf Coast, I was taken aback at the  
natural landscape, acres of mangroves  
and long stretches of unspoilt beaches.

I arrived in Pensacola, one of the  
earliest European settlements in the US  
and the westernmost city in the Florida 
panhandle. It’s a pure delight for adults  
and kids, with activities aplenty, stunning 
scenery and a neverending array of 
family-friendly restaurants, serving huge 

bowls of traditional gumbo next to 
spectacular ocean vistas.

A great way to get your bearings is to  
join a Segway tour with Emerald Coast 
Tours, (perfect for teens aged 14 and over) 
around the historic district, an educational 
and entertaining experience, learning about 
the British, Spanish and French colonial 
influences and how they have shaped the 
city during the past 450 years. For families 
with younger children, Emerald Coast 
Tours also runs bike and walking tours. 

Whizzing around the Historic  
Pensacola village with a friendly and 
knowledgeable guide, we had a first-hand 
experience of the original 19th-century 
buildings and the history they held.  
From the Museum of Commerce,  
and a reconstruction of a traditional 
Pensacola street scene in the late 1800s,  
to the pretty Clara Barkley Dorr House, 
built in 1871, we soon got a sense of 
Pensacola’s history. Make sure you  
visit between Tuesday and Saturday to 
see volunteers dressed in traditional 

Dodge the big cities and theme parks, and head for Florida’s 
north-west Gulf Coast, for jetskiing with dolphins, fascinating 
history and the real-life Truman Show, says LUCY PARES

THE COAST 
BOASTS ACRES OF 
MANGROVES AND 

LONG STRETCHES OF 
UNSPOILT BEACHES

TAKE ME TO THE BEACH 
Rosemary Beach in 

South Walton is a 
perfect neighbourhood 

for families

UNSPOILT SHORES
Left from above: Surfing is a popular sport on  
the Gulf Coast; uncrowded beaches are a big  

plus; snorkelling with dolphins is fun for all ages

GULF COAST FLORIDA

2928

A NATURAL 
FLORIDA

48 hours in...

Portugal’s capital city is riding a new wave of regeneration.
Family Traveller editor JANE ANDERSON discovers why

L isbon has echoes of many of
the world’s great cities. Its steep
old cobbled streets, trams and
impressive red bridge across the

tidal River Tegus bears more than a
passing resemblance to San Francisco. Its
statue of Christ the Redeemer on the
hillside reminds you instantly of Rio, and
its main avenue is modelled after the
Champs-Élysées in Paris. It also happens
to be built on seven hills, just like Rome,
yet Lisbon is a city that has for a long while

done its own thing in its own time,
remaining neutral in conflicts and turning
its eyemore to the Atlantic than to Europe.
Yet, suddenly, it seems, the world has
woken up to Lisbon’s charms. There is
renovation work inmany parts of the city
as trendies start moving into the old town
and the port gets a facelift for the cruise
crowd. For families, it’s a verymanageable
city, with plenty to keep youngsters and
teens entertained, from theOceanarium
to the cool urban street art. Go discover!

48 HOURS INLisbon

23

LISBON

Tuk-tuk tour of Lisbon
Kids will love a tour on these electric tuk-tuks,
with plenty of space for a family of four. Bump
over old cobbled streets up and down the city’s
steep hills with a knowledgeable guide, such as
PhD student Joao Sintra, to panoramic vantage
points on the east and west of town. Discover
houses covered in traditional blue and white
tiles, the ancient, labyrinthine Alfama district
with its narrow lanes and seafood restaurants,
and an introduction to the trendy Chiado district.
From £130 for up to six passengers, with
pick-up from your hotel.
ecoTukTours.com

WHAT TO SEE & DO

Funiculars, Lifts and Trams
There’s a reason you don’t seemany cyclists
in Lisbon: the city is incredibly hilly! Take the
curiously beautiful graffiti-covered Ascensor da
Glória funicular up 276m at an average gradient
of 18% to the Chiado area of town, or hop on
one of Lisbon’s many trams to explore, whether
it’s a public tram or a sightseeing one, such as the
cork-covered (Portugal produces half the world’s
cork annually) TramTour. And don’t miss a ride
on the Santa Justa Lift, one of the capital’s best-
loved landmarks, also known as the ‘Elevator of
Carmo’, which features ironwork similar to that
of the Eiffel Tower and connects Rossio Square
to the Bairro Alto district. The Glória funicular
costs £13 for two adults and two children.

The Oceanarium
Located in the Parque das Nações – the exhibition
grounds for the Expo 1998 and a great open space to
let kids run wild – the LisbonOceanarium is the
largest indoor aquarium in Europe, with 5million
litres of seawater. Families get a fascinating insight
into the lives of creatures as diverse as Pacific Ocean
sea otters, who rub their cute faces with a grease-like
substance tomake it waterproof, to mighty sunfish,
the largest bony fish in the world. Don’t miss the fab
temporary exhibitions, such as Forests Underwater by
Japanese landscape photographer Takashi Amano.
Visitors 13 and over £14, youngsters (4-12 years)
£9.50. Under-fours free. oceanario.pt

The Real Lisbon Street-Art Tour
Since Lisbon’s City Hall legalised street art, its been
flourishing across the city. A knowledgeable guide
picks families up from their hotel in aminibus and
takes them to all the hotspots, such as Brazilian twins
OsGemeos’ depiction of a hooded graffiti anarchist
character using a businessman as a catapult. But
most impressive of all is Quinta DoMocho (TheOwl
Farm), a deprived housing estate which is now one of
the largest outdoor galleries in the world, thanks to
69 huge pieces of urban art painted in acrylics on the
ends of tower blocks. Often with a surrealist edge,
themes include racial harmony, escapism and
transformation, and aim to lift the hopes and dreams
of residents. Private three-hour tour costs from
£50 per person. estreladalva.pt ➜

ASK THE EXPERTS Ask us a family ski travel question and 
we’ll get our guest snow-sports experts 
at Ellis Brigham to answer it for you!
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SLOPE ESSENTIALS YOU 
CAN’T DO WITHOUT
Q What three key bits of kit would 

you recommend for a toddler or 
teen on the slopes? Alison, via email

A Janine Garnett,  
kids’ clothing buyer

Firstly, a helmet. Many 
resorts insist that juniors 

wear helmets, especially if in ski school. 
Make sure it fits well – if it moves when 
they wobble their head, it is too loose, 
and if it squashes their ears, it is too 
small. Look for ventilation so they don’t 
get overheated, and a goggle hold. 
Prices vary from £42.50 to £65, but be 
led by fit and comfort, not price.

Secondly, goggles. It’s so important to 
protect young eyes from the glare that 
comes off snow. They also keep little 

ones warmer if wind is blowing 
or it’s snowing. Attach them 

to their helmet’s goggle 
retainer and there’s no 
worry about dropping 
them. Expect to spend 

around £35 on a pair of 
Smith kids’ goggles.

Thirdly, warm 
waterproof mittens. 
Smaller children are best 

with a mitten as  
it allows them to 

wiggle their 
fingers inside the 
material and 

ward off cold. Look for 
easy Velcro closing and a 

‘don’t lose me’ cord. 
Barts offers mittens from 
£12.99 and gloves  
from £19.99.

KEEPING THE COLD OUT
Q How can I ensure my little ones 

are warm enough on the slopes? 
Lisa, London

A Dave Whitlow, 
clothing buyer 

As with adults, layers are 
key. Start with base layers 
of thermal underwear 

(not cotton). Waterproof mittens are a 

must, as their hands will be in the snow a 
lot. Always make sure they wear a helmet 
for skiing, and when off skis wear a hat. 
Ensure ski pants have a high bib front and 
back to avoid snow shovelling down 
them when they fall. Add a fleece and 
warm jacket. At lunch, they’ll want to strip 
down to their thermal top to keep cool 
– layers allow them to do this. Specialist  
ski socks by SmartWool use Merino  
wool, which controls moisture and 
temperature, and they also have padded 
sections to cushion the leg and sole. 

GETTING LITTLE  
ONES STARTED
Q At what age can my kids learn 

to ski or snowboard? 
Tina, Devon

A  Mark 
Brigham, 

marketing director
As long as their 
balance is good, kids 

can start trying to stand on skis and 
playing about on gentle slopes from 
about two years old. But at this age, 
they won’t like group lessons, taking 
lots of instruction or spending long 
outside. It isn’t until around the age  
of four that they will be able to enjoy 
being in lessons and ski holidays with 

kids become easier. Before this, it’s just 
playing about or private tuition, and 
lots of time doing other activities. Most 
parents seem to start kids skiing around 
the age of four or five, as then they are 
getting used to class situations through 
school and nursery. My daughter won’t 
quite be two this winter, but we’ll be 
gently introducing her to skis this season.

THESE BOOTS ARE
MADE FOR WALKING 
Q I find it hard to walk around in  

ski boots, especially when I’m 
carrying the children’s equipment, too. 
Any suggestions? 
Sarah, Brighton

A Andi Bundai, 
ski boot fitter

You could get a boot with 
a ‘walk mode’ – this 
releases the back of the 

boot to give more movement in the ankle 
joint for when you’re not actually skiing. 
Or, if you’ve ever envied snowboarders 
walking around in their comfy boots, you 
might be interested in a new ski boot 
launched this year called Apex (below). 
It’s a two-part system consisting of a 
snowboard-type boot that fits into a 
frame, which then clips onto a binding 
like a regular boot. We were sceptical 
when we first heard about it, but having 
tested it, we’re really impressed. If you 
already have boots, you might want 
to consider a device called a Cat 
Track, which clips onto 
the bottom of our 
boots when you’re 
not in bindings. 
They add grip.

FIRST-TIME SKIERS – 
TO BUY OR TO RENT?
Q Do I need to buy skis 

and boots for first-time  
skiers or should I rent them?
Sophie, via email

A Andi Bundai,  
ski boot fitter,

First-time skiers are 
fine with rental 
equipment. The only 

exceptions I’d make is if someone has 
tried skiing in the UK indoors or on a 
dry slope and knows they love it, or  
if someone has awkward-to-fit feet, 
it is probably worth investing in ski 
boots. Normally, people should try  
it first, find out they love it, and see 
how the equipment works before 
they invest – this saves expensive 
mistakes, as you may not realise  
how boots should feel and what type 
of skis you actually want/need.

PROTECT AND SERVE
Q How can we protect our eyes yet 

still see when the light changes?
Stuart, via email

A Steve Wells, ski 
hardware buyer

As parents, we’ll happily 
use goggles or 
sunglasses, 

choosing the one that best 
suits the light condition. 
Lens types and colours 
are matched to 
conditions – darker 

lenses for brighter conditions, lighter 
lenses in yellow, rose or orange  
for low light. It’s best to have both 
goggles and sunglasses so that vision 
isn’t affected when light changes. 
Personally, I always ski in goggles,  
so use a pair that come with two 
different coloured lenses – these can 
be changed easily if the light requires 
it, but one good all-round goggle lens 
works fine, too. For kids it’s worth 

having goggles and sunglasses for 
exactly the same reasons. 

Go with an 
all-round lens 
that still works  
in low light. 

Need some help planning your next holiday? Send in your questions by email to jane@familytraveller.com or via Twitter @familytraveller

109family traveller.com family traveller.com



PRINT EDITORIAL SCHEDULE
AUTUMN ISSUE 26 

THE ADVENTURE ISSUE
Copy deadline: 1 August 2018

Advertorial deadline: 6 August 2018
Supplied advertisements: 20 August 2018

Supplied inserts 21 August 2018
Publication: 4 September 2018

In Focus
SKI 

Destination features
Japan, Peru, Sri Lanka, Queensland, Central America,  

Morocco surf and yoga

USA music tours
Top 10

Mountains in summer

Accessible family holidays
Beauty

Kids fashion
Regular columnists

Mariella Frostrup, Simon Reeve, Dr Ranj

SPRING/SUMMER ISSUE 25

THE ISLANDS ISSUE
Copy deadline 1 March, 2018

Advertorial deadline 12 March 2018
Supplied advertisements 29 March 2018

Supplied inserts 30 March 2018 
Publication 9 April 2018

 

In Focus
ISLANDS

Isle of Wight, Greek Islands, Ile de Re, Skagen,  
Azores, Barbados, Puerto Rico, Hawaii, Nantucket,  

La Reunion, Maldives, Galapagos

Learn to sail
72 Hours in  

Manhattan

Top 10  
Island hopping holidays

Young Travel Writers Competition
Beauty

Kids fashion
Regular columnists  

Mariella Frostrup, Simon Reeve, Dr Ranj

WINTER ISSUE 24  

THE INSPIRE ISSUE
Copy deadline 1 November, 2017

Advertorial deadline 17 November 2017
Supplied advertisements 4 December 2017

Supplied inserts 5 December 2017
Publication 18 December 2017

In Focus  
UK AND EUROPE

Western Sweden, Denmark, Netherlands, Tuscany, 
France, river cruising, Cornwall, Scotland, Lake District 

and Wales

Special features
How to go on safari in the UK

Winnie the Pooh and Ashdown Forest

SKI 
Ski by rail, Austria and France

 
Destination features 

North Carolina, Singapore, Thailand

Top 10   
Active family holidays

48 Hours in  
Marseilles

Family Traveller Awards winners
Beauty

Kids fashion
Regular columnists

Mariella Frostrup, Simon Reeve, Dr Ranj



IFC DPS 
Inside front cover double page spread

 1st DPS 
Inside front cover double page spread

2nd DPS

DPS ROM
DPS run of magazine

OBC 
Outside back cover

IBC
Inside back cover

£17,500

£15,000

£13,500

£10,500

£14,000

£9,000

Display advertising (premium)  

Display advertising (STANDARD)  

Online advertorial
Solus email
Reader surveys
HOT DEALS (premium)

HOT DEALS (standard) 
social media post

Front 1/3 FP
Front third full page

Front half FP
Front half full page

ROM FP
Run of magazine

½ page feature
½ page ROM
Loose inserts

£8,000

£7,000

£6,000

£3,500
£3,250
£86 CPM

PRINT ADVERTISING DIGITAL ADVERTISING
RATE CARD

from £40 CPM 
from £30 CPM
From £2,500
from £50 CPM
from £4 CPL
£1,500 per week

£800 per week

£1,000



Magazine page dimensions
Double-page spread  
Trim: 297 x 420 mm
Bleed: 307 x 430 mm (5 mm bleed on all edges)

Single page 
Trim: 297 x 210 mm
Bleed: 307 x 220 mm (5 mm bleed on all edges)

Half-page, vertical 
Trim: 105 x 297 mm
Bleed: 115 x 307 mm (5 mm bleed on all edges)

Half-page, horizontal 
Trim: 148 x 210 mm
Bleed: 154 x 220 mm (5 mm bleed on all edges)

Print file creation
File must be submitted as single or double-page spreads.  
Single page is A4, 210mm x 297mm plus a 3mm bleed
Double page spread is A3, 420mm x 297mm plus a 3mm bleed

All files should be in CMYK and have all fonts & high-resolution  
matter, such as images and logos, embedded

All images contained in the file must be 300dpi when 100% in size

INK DENSITY
Cover/text section
As Family Traveller is printed on a coated stock,  
the maximum UCR density should not exceed 320%.

BLEED ALLOWANCE
Bleed advertisements should include a 5mm bleed on all edges

COLOUR PROOFING
All advertisements should be proofed using Fogra profile 39L  
that is tailored for our coated stock

digital file delivery
Digital files can be sent to the us via our FTP delivery site 

Address: remote.know-solutions.com 
Port: 21 
Protocol: FTP
Username: famtrav-media
Password: FT20AA9

SPECIFICATIONS
digital banners 
premium leaderboard 
970x250 px

leaderboard 
970x90 px

Double MPU 
300x600 px

MPU 
300x250 px

Homepage takeovers 
Spec on request

May be supplied as JPEG,  
GIF or HTML 5.  
Max files size 1mb
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